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Introduction
Thank you for joining the American Red Cross to help make a difference in the lives of patients with sickle cell
disease. The Red Cross continuously relies on the generosity of volunteer blood donors to help those in need
such as patients with sickle cell disease, moms with complicated childbirths, people fighting cancer, and
accident or trauma victims being raced to emergency rooms.
Blood transfusion is an essential treatment for sickle cell disease—the most common genetic blood disease in
the U.S., primarily affecting Black individuals. Sickle cell disease causes red blood cells to become hard and
crescent-shaped instead of soft and round. As a result, blood has difficulty flowing smoothly and carrying
oxygen to the rest of the body. This may lead to severe pain, tissue and organ damage, and even strokes.
Some individuals with sickle cell disease depend on monthly blood transfusions. To help avoid transfusion-related
complications, it is essential that the blood they receive be the most compatible match possible—from someone
of the same race or similar ethnicity.
Blood donors who are Black play a critical role in helping patients battling sickle cell disease receive the most
compatible blood match. But today, there aren’t enough donors to meet this urgent need. You can help increase
awareness of this important need and encourage others to join you to spread the word.
You can access all of the resources in this guide, and more, through our online resource center at
RedCrossBlood.org/SCAssets. If you have questions, we’re just an email away at SickleCell@redcross.org.

Key Dates
Media & PR Campaign Launch: September 14, 2021
Sickle Cell Awareness Month: September
Black History Month: February
Dr. Charles R. Drew’s Birthday: June 3
Juneteenth & Sickle Cell Awareness Day: June 19

Tonality Copy
This campaign strives to build awareness of the need for blood for patients with sickle cell disease. While the
overall tonality is serious, feel free to be your authentic and dynamic brand by infusing your own creativity into
the partnership.

Primary Headlines
Our Blood Saves Lives. Donate Today.
Our Blood Saves Lives. You Can Make a Difference.
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Bringing The Campaign To Life
You can help us build awareness to highlight this urgent need. Here’s how:

Activate Your Network

Pay It Forward

• Share the message with your employees,
members and network. Encourage them
to set an appointment to donate blood and
ask their friends and family members to do
the same.

• Organize and promote a blood drive
and encourage your locations across
the country to do the same. Make it
a friendly competition and reward
the winner.

• Host a blood drive using our virtual
blood drive platform, SleevesUp. Set an
appointment goal for each location and
reward the winner.

• Launch a “pay it forward” fundraiser
using a special co-branded microsite
to raise funds in support of patients
with sickle cell disease.

• Find someone within your organization who
has a personal story of how they have been
impacted by sickle cell disease or a blood
transfusion and recognize them to rally
around this important initiative.

• Include messaging about the need for
blood donors who are Black in direct
marketing outreach with your employees
or member base.

• Create a lifesaving team through the
Red Cross Blood Donor App. Encourage
your members to download the app, join
your team and set an appointment to
donate blood.
• Place flyers featuring the Our Blood Saves
Lives message in your offices or in public
areas to encourage your supporters to
schedule an appointment to donate blood.

• Consider offering a matching challenge
to engage employees and members
to join you in supporting this initiative.
Need an idea—for every blood
donation appointment made through
your unique URL, making a financial
contribution to support the Red Cross
Blood Services mission.
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Share the Need & Raise Awareness
• Spread the word by sharing
on your social media. Use one
of the initiative hashtags,
#TeamUp4SickleCell or
#BlackBloodDonorsNeeded,
and encourage your supporters
to do the same.
• Send a press release about your
support of this lifesaving initiative to
local media outlets, especially those
that reach diverse communities.
• When you host a blood drive or your
members donate blood, take photos
to share with the local newspapers.
• Invite a Red Cross representative to
attend an upcoming meeting and speak
about sickle cell disease and the need
for blood.
• Share an op–ed with your local
newspaper about the need for a diverse
blood supply or write a letter to the editor
encouraging others to donate blood or
host a blood drive.
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Campaign Messaging
• Blood transfusion is an essential treatment for sickle cell disease—the most common genetic blood disease in
the U.S. and primarily affecting Black and African American individuals.
• Blood given to patients battling sickle cell disease must be matched closely to reduce the risk of complications.
A patient in need of blood is most likely to find a compatible match from a donor of the same race or similar ethnicity.
• Patients with sickle cell disease may rely on regular blood transfusions throughout their lives to help prevent complications
such as organ and tissue damage, severe pain and even strokes.
• Patients with sickle cell disease rely on blood donors who are Black to constantly replenish the blood supply,
which ensures patients have access to the most closely matched blood for treatment.
• A single sickle cell patient can require up to 100 units of blood each year to treat complications from sickle cell disease.
Many may need to receive blood transfusions throughout their lives.
• In the U.S., it is estimated that over 100,000 people have sickle cell disease—most of whom are of African descent and
will require blood transfusions throughout their live to help manage their disease.
• Blood donors who are Black play a critical role in helping people with sickle cell disease receive the most compatible
blood match. But today, there aren’t enough blood donors to meet this urgent need.
• Did you know? Patients with sickle cell disease can need more than five units of blood every month to replace their sickled 		
red blood cells with healthy, donated red blood cells? Your blood can save lives.
• Some individuals with sickle cell disease depend on monthly blood transfusions, often facing the fear that the most
compatible blood match may not be readily available to help ease their pain.
• Blood is essential for helping so many people in the community—moms with complicated childbirths, people fighting
cancer, accident or trauma victims and people with chronic health conditions such as sickle cell disease.
• Whether blood is needed for a chronic condition such as sickle cell disease, a surgical procedure or other emergency, it’s 		
the blood already on the shelves that helps save lives.

Calls To Action
• Donating blood is one way you can help support patients battling sickle cell disease. When you donate blood,
you may be saving the life of a patient and giving their family hope. Schedule your appointment today.
• Let your friends and family know, Our Blood Saves Lives. Schedule your appointment to donate today.
• Will you answer the call to help those with sickle cell disease? Schedule your donation appointment today.
• Schedule an appointment to donate blood today because Our Blood Saves Lives.

Health & Safety Information
• Prior to donating blood, all donors will receive a free health screening to check temperature, blood pressure, pulse rate and
hemoglobin (iron) levels. The information from this health screening may provide important insights into your health status.
• Every unit of donated blood is tested to identify your blood type and for over 12 infectious diseases.
• The Red Cross has expanded testing to include sickle cell trait screening on all donations from self-identified African
American donors. This additional screening helps provide donors additional insights into their health during a time
when health information has never been more important.
• Donating blood is a safe process, even during this pandemic. The Red Cross adheres to the highest standards of safety and
infection control.
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Campaign Elements
Primary Header
The primary graphics in this campaign should be selected black and white images on a dark background.
The image should be paired with a red bar that contains the approved campaign headline and call to action.

Our Blood Saves Lives.
Donate Today.
Blood donors who are Black play a critical role in helping patients battling sickle cell disease
receive the most compatible blood match. Today, there aren’t enough blood donors to meet
this urgent need and ensure those fighting sickle cell disease have continued access to the
treatments they need.
You can make a difference in the life of a patient with sickle cell disease, as well as moms
with complicated childbirths, people fighting cancer, accident or trauma victims being raced
to emergency rooms, and many more.
Now more than ever, the American Red Cross needs your help. We can’t do it without you.
Schedule an appointment to donate blood today.

[PARTNER LOGO]

All donors receive a free health screening prior to donating.*
1-800-RED CROSS | RedCrossBlood.org/OurBlood | #TeamUp4SickleCell | #BlackBloodDonorsNeeded
* Prior to donating blood, all donors will receive a free health screening to check temperature, blood pressure, pulse rate and hemoglobin (iron) levels.

Red Cross Logo: Logo should be placed outside of the header and to the left of the partner logo. Logos should be
similarly sized and evenly spaced.
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Hashtag and Social Media
#TeamUp4SickleCell
#BlackBloodDonorsNeeded
Example Social Media Content:
A single patient with sickle cell disease may need up to 100 units of blood a year to treat disease complications. They rely
on blood donors who are Black to help ensure they have the most closely matched blood for treatment. Give blood with the
Red Cross: RedCrossBlood.org/OurBlood
Severe pain, stroke & organ damage are sickle cell disease complications. Transfusions provide healthy red blood cells to deliver
oxygen through the body & unblock blood vessels. Give blood with the Red Cross & support people with sickle cell disease:
RedCrossBlood.org/OurBlood
Some patients with sickle cell need monthly transfusions, often facing the fear compatible blood won’t be readily available to
help ease their pain. Red Cross blood donors who are Black are most likely to provide that closely matched blood
donation. RedCrossBlood.org/OurBlood
Sickle cell disease disproportionately impacts the Black community. A patient with the disease can need thousands of
blood transfusions in their lifetime. Red Cross blood donors who are Black may have a unique ability to help these patients.
Give blood: RedCrossBlood.org/OurBlood.
Website:
RedCrossBlood.org/OurBlood
RedCrossBlood.org

Color Palette
Primary

Red Cross Red

Cool Gray

White

PMS 485

PMS Cool Gray 11

CMYK 0, 0, 0, 0

CMYK 0, 100, 100, 0

CMYK 0, 0, 0, 70

Note: use for
primary headings

Note: use for red header
bar below photograph

Logo Treatment

You can access the complete Red Cross brand standards, print-quality logos and guidelines for use at RedCross.org/Brand.
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Campaign Elements
Digital: Social Media
A series of downloadable graphics are available for use on social networks and may be used to guide online conversations in
your own words. Feel free to tag the Red Cross social media accounts in your posts.

September is
Sickle Cell
Awareness
Month

Blood donors
who are Black
play a critical role
in helping people with
sickle cell disease.

Video:
A few videos are being developed by the Red Cross for this important initiative and can be used as a resource.

Find more information at RedCrossBlood.org/SCAssets or email us at SickleCell@redcross.org.

Questions?
You can access all of these resources and more through our online resource center at RedCrossBlood.org/SCAssets.
If you have any questions, we’re just an email away at SickleCell@redcross.org.
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